
 
 

 

TAP Portugal and Travelport have signed a new multi-year global full content agreement 

Langley, UK 

Apr 16, 2015 

Travelport (NYSE:TVPT), a leading Travel Commerce Platform providing distribution, 

technology, payment and other solutions for the $7 trillion global travel and tourism industry, and 

TAP Portugal announce the signing of a new multi-year global full content agreement. 

Effective immediately, the multi-year agreement provides Travelport-connected agents 

worldwide with access to TAP Portugal’s full content including its web fares.  TAP Portugal is 

also upgrading functionality across all Travelport cores to include the industry-leading 

merchandising solution, Travelport Rich Content and Branding. 

Carlos Paneiro, VP Commercial at TAP Portugal, said: “We are very pleased to announce this 

new global full content agreement with Travelport. As a valued partner, Travelport offers an 

extensive, global travel agency network which fits with our plans for growth. We are pleased to 

be continuing our partnership with Travelport as we drive forward TAP Portugal’s business.” 

Robin Ranken, Travelport’s Head of Airline Services Europe, added: “We are delighted that TAP 

Portugal has shown full commitment to Travelport’s merchandising vision as it becomes the 

latest carrier to participate in our Travel Commerce Platform. Travelport is building long-term 

partnerships with TAP Portugal and the world’s airlines based on innovative merchandising 

solutions that deliver unrivalled content and value to travel customers.” 


